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Heintz, C (2006) Web search engines and distributed assessment systems, Pragmatics and Cognition, 14: 2, 387--409
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The cognitive function is established as a reason why search engines exist and do well, through the number of visitors to their site. The consumption of Search engines services depends on the satisfaction of the clients, which depends on the cognitive value they draw from their visit to the search engine site. This economic chain, though by no way guaranteeing that successful search engines ideally perform their cognitive function, nonetheless motivates the analysis of the function, which is, to some extent, implemented. 
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This section aims at abstracting some functional and cognitive aspects of search engines. In the following, I take Google's 2006 search engine as a typical example of how search engines work, because of its popularity, and because it has features that I are characteristic of the assessment processes for large heterogeneous information structures. Of course, one needs to bear in mind that search engines' technology is rapidly growing and diversifying.
































